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An Empirical Analysis of the Impact of China’s Population Aging
on Cultural Consumption: Examination of Provincial Panel Data from China
DAI Xiaofang LI Zhen LI Xing

( School of International Economics and Business Nanjing University of Finance and Economics Nanjing 210023 China)

Abstract: The expansion of cultural consumption is an important focus of economic expansion of domestic demand and
structure adjustment. At present Chinas aging trend is becoming increasingly prominent which will undoubtedly have a signifi—
cant impact on the adjustment of industrial structure. This paper empirically analyses the impact of population aging on cultural
consumption on the basis of 1998—2012 China provincial panel data by the SYS-GMM method. The results show that aging is
conducive to the improvement of the level of cultural consumption which are also robust and effective after controlling other var—
iables such as economic indicators systems and population.

Key words: population aging; cultural consumption; generalized moment estimation



